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DETAILED ACTION 
Continued Examination Under 37 CFR 1.114 

1 . A request for continued examination under 37 CFR 1.114, including the fee set forth in 
37 CFR 1 .17(e), was filed in this application after final rejection. Since this application is 
eligible for continued examination under 37 CFR 1.114, and the fee set forth in 37 CFR 1 . 17(e) 
has been timely paid, the finality of the previous Office action has been withdrawn pursuant to 
37 CFR 1.114. Applicant's submission filed on 02/14/06 has been entered. 

Response to Arguments 

2. Applicant's arguments with respect to claims 1-20 have been considered but are moot in 
view of the new ground(s) of rejection. 

Claim Rejections - 35 USC §103 

3. The following is a quotation of 35 U.S. C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or 
described as set forth in section 102 of this title, if the differences between the subject 
matter sought to be patented and the prior art are such that the subject matter as a whole 
would have been obvious at the time the invention was made to a person having ordinary 
skill in the art to which said subject matter pertains. Patentability shall not be negatived 
by the manner in which the invention was made, 

4. Claims 1-20 are rejected under 35 U.S.C. 103(a) as being unpatentable over Wistendahl 
et al. (U.S. Patent No. 6,496,981, Bl) in view of Aras et al. (U.S. Patent No. 5,872,588). 

Regarding claim 1, Wistendahl discloses "in an interactive television (TV) environment, 
a method for providing interactive TV content comprising: tagging interactive TV content with 
one or more keys or personalization data; and transmitting the tagged interactive TV 
enhancement to one or more receivers such that the receivers are to output or make use of 
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selectively the interactive TV content based on the keys or personalization data", i.e., interactive 
TV content, as shown in Fig. 2, col. 2/lines 35-65 & col. 6/lines 17-38, a user of the present 
system can tag the interactive TV content with one or more keys, as shown in Figs. 5b & 5c and 
col. 1 1/line 43 to col. 12/line 18 as one or more key frames for tagging the interested interactive 
TV content as the plane is moving with a plurality of tagged key frames, and the tagged keys or 
personalization data is provided to one or more receivers for storing and/or for later use, at step 
51 e of Fig. 5e and col. 6/lines 39-59 for a various receivers. In addition, personalized content 
data is tagged using the SMPTE time codes, and the tagged frames or customized contents are 
delivered to the set top box (refer to col. 15/lines 8-56 for an example for customized contents 
are tagged). 

Wistendahl does not teach the tagging a personalization data further includes "each of 
which is specific to one or more, but not all, receivers of the interactive TV content" (refer to 
paragraph 0038 as stated by the applicant); however, such a technique is taught by Aras as Aras 
teaches an exact same technique that the interactive TV content can be customized to deliver 
specifically to users based on a particular geographical area and/or to some home station ID 
(receiver ID) according to their identified or subscribed ID of their receivers for the interactive 
content (refer to Aras, Figs. 4A-4B for an overall interactive system distributing contents to local 
users; Fig. 14/item 1401 for home station ID number, and col. 20/line 55 to col. 21/line 18 for 
how interactive contents to be delivered to home station receiver; and further col. 10, see Table 
III for zip code as the network node delivers to group of users within the zip code). Therefore, it 
would have been obvious to one of ordinary skill in the art at the time the invention was made to 
modify Wistendahl' s tagging method with Aras' teaching technique of using ID of receivers for 
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specifically delivering personalization data or content to either a group of users or particular 
users based on the geographical area and their receiver IDs as taught by Aras. 

As for claims 2 and 3, Wistendahl further discloses "comprising: receiving the keys or 
personalization data" (col. 1 1/line 65 to col. 12/line 18 for keys are received) and "comprising: 
delivering one more keys or personalization data to the receivers or to one or more network 
system nodes", i.e., the tagged keys or personalization data is provided to one or more receivers 
for storing and/or for later use, at step 51e of Fig. 5e and col. 6/lines 39-59 for a various receivers 
including a storage of a video server, as illustrated in Fig. 3 to one network node, refer more to 
col. 7/lines 14-52 for more network nodes can be applied to use as storage among different 
networks. 

As for claim 4, Wistendahl further discloses "comprising: checking the keys or 
personalization data within the transmitted tagged interactive TV content with the delivered keys 
or personalization data, the checking to be performed by the receivers via use of a remote control 
or directly at a network system node using a console application", i.e., Figs. 7a & 7b show the 
user can use a remote control for checking the keys or tagging the keys (referred as "hot spots") 
of the interactive TV content (Fig. 4 and col. 8/lines 9-63 for the console application using at a 
network system node). 

As for claim 5, Wistendahl further discloses "comprising: displaying the interactive TV 
content within the tagged interactive content based on the checked keys or personalization data" 
(Fig. 5a at step 50a for the retrieval or displaying of tagged interactive TV content for editing, 
using an editing tool, as noted in col. 10/lines 36-56, col. 1 1/lines 42-65, and col. 12/lines 19-49). 
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Regarding claim 6, Wistendahl discloses "an interactive television (TV) system 
comprising: a tagging module to tag interactive TV content with one or more keys or 
personalization data; and a transmitting unit to transmit the tagged interactive TV enhancement 
to one or more receivers such that the receivers are to output selectively the interactive TV 
content based on the keys or personalization data", i.e., interactive TV content, as shown in Fig. 
2, col. 2/lines 35-65 & col. 6/lines 17-38, a user of the present system can tag the interactive TV 
content with one or more keys using an object mapping tool regarding as a tagging module for 
tagging interactive TV content, as shown in Figs. 5b & 5c and col 1 1/line 43 to col. 12/line 18 as 
one or more key frames for tagging the interested interactive TV content as the plane is moving 
with a plurality of tagged key frames, and the tagged keys or personalization data is provided to 
one or more receivers for storing and/or for later use, at step 51e of Fig. 5e and col. 6/lines 39-59 
for a various receivers; in addition, a console processor 40 as a transmitting unit for transmitting 
data out to other network nodes (Fig. 4). 

Wistendahl does not teach the tagging a personalization data further includes "each of 
which is specific to one or more, but not all, receivers of the interactive TV content" (refer to 
paragraph 0038 as stated by the applicant); however, such a technique is taught by Aras as Aras 
teaches an exact same technique that the interactive TV content can be customized to deliver 
specifically to users based on a particular geographical area and/or to some home station ID 
(receiver ID) according to their identified or subscribed ID of their receivers for the interactive 
content (refer to Aras, Figs. 4A-4B for an overall interactive system distributing contents to local 
users; Fig. 14/item 1401 for home station ID number, and col. 20/line 55 to col. 21/line 18 for 
how interactive contents to be delivered to home station receiver; and further col. 10, see Table 
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III for zip code as the network node delivers to group of users within the zip code). Therefore, it 
would have been obvious to one of ordinary skill in the art at the time the invention was made to 
modify WistendahFs tagging method with Aras' teaching technique of using ID of receivers for 
specifically delivering personalization data or content to either a group of users or particular 
users based on the geographical area and their receiver IDs as taught by Aras. 

As for claims 7-10, these claims with same limitations are rejected for the reasons given 
in the scope of claims 2-5 as discussed above, and further for claim 9, Wistendahl further 
includes an interactive program module 41 as "a filtering module in network system nodes or in 
receivers to check the keys or personalization data within the transmitted tagged interactive TV 
content with the delivered keys or personalization data" for detecting and taking actions 
appropriately whether a key or keys or personalization data within the tagged interactive TV 
content, refer to col. 9/lines 10-27. 

Regarding claim 1 1, Wistendahl discloses "a receiver comprising: a decoding unit to 
receive a broadcast with tagged interactive content, the tagged interactive content including one 
or more keys or personalization data and interactive content, and to output selectively the 
interactive content with the broadcast for display; and a key and personalization filtering module 
to receive keys or personalization data, to check if the received keys or personalization data 
match with the tagged keys or tagged personalization data, and, if the keys or personalization 
data match, to allow the decoding unit to output the interactive content with the broadcast for 
display", i.e., Fig. 4 shows a receiver or a set top box with an IDM module for decoding the 
received broadcast with tagged interactive content, and the module detects and filter out the 
tagged contents or keys, refer to col. 9/lines 10-44. 
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Wistendahl does not teach the tagging a personalization data further includes "each of 
which is specific to one or more, but not all, receivers of the interactive TV content" (refer to 
paragraph 0038 as stated by the applicant); however, such a technique is taught by Aras as Aras 
teaches an exact same technique that the interactive TV content can be customized to deliver 
specifically to users based on a particular geographical area and/or to some home station ID 
(receiver ID) according to their identified or subscribed ID of their receivers for the interactive 
content (refer to Aras, Figs. 4A-4B for an overall interactive system distributing contents to local 
users; Fig. 14/item 1401 for home station ID number, and col 20/line 55 to col 21/line 18 for 
how interactive contents to be delivered to home station receiver; and further col. 10, see Table 
III for zip code as the network node delivers to group of users within the zip code). Therefore, it 
would have been obvious to one of ordinary skill in the art at the time the invention was made to 
modify Wistendahl' s tagging method with Aras 5 teaching technique of using ID of receivers for 
specifically delivering personalization data or content to either a group of users or particular 
users based on the geographical area and their receiver IDs as taught by Aras. 

As for claim 12, Wistendahl discloses "wherein the key and personalization filtering 
module is to receive the keys or personalization data via a network" (refer to claim 3 above). 

Regarding claims 13-15, these claims for "a machine-readable medium providing 
instructions, which if executed by a processor, causes the processor to perform an operation 
comprising: tagging interactive TV content with one or more keys or personalization data; and 
transmitting the tagged interactive TV enhancement to one or more receivers such that the 
receivers are to output selectively the interactive TV content based on the keys or personalization 
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data" with same limitations as addressed earlier are rejected for the reasons given in view of 
Wistendahl and Aras in the scope of claims 1-6 above. 

Regarding claim 16, Wistendahl discloses "in an interactive television environment, a 
personalization and authorization platform architecture comprising: a personalization server to 
receive a television (TV) broadcast, to include interactive content with the TV broadcast, and to 
tag the interactive content with one or more keys and/or personalization data; and a key and 
personalization distribution system to provide the keys and and/or personalization data to the 
personalization server, and to deliver matching keys and/or personalization data to on or more 
receivers" (refer to claim 1 above, with Fig. 3 of a network server for the user to edit and tag the 
interactive TV content due to personal interests as a personalization server). 

Wistendahl does not teach the tagging a personalization data further includes "each of 
which is specific to one or more, but not all, receivers of the interactive TV content" (refer to 
paragraph 0038 as stated by the applicant); however, such a technique is taught by Aras as Aras 
teaches an exact same technique that the interactive TV content can be customized to deliver 
specifically to users based on a particular geographical area and/or to some home station ID 
(receiver ID) according to their identified or subscribed ID of their receivers for the interactive 
content (refer to Aras, Figs. 4A-4B for an overall interactive system distributing contents to local 
users; Fig. 14/item 1401 for home station ID number, and col 20/line 55 to col. 21/line 18 for 
how interactive contents to be delivered to home station receiver; and further col. 10, see Table 
III for zip code as the network node delivers to group of users within the zip code). Therefore, it 
would have been obvious to one of ordinary skill in the art at the time the invention was made to 
modify Wistendahl' s tagging method with Aras' teaching technique of using ID of receivers for 
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specifically delivering personalization data or content to either a group of users or particular 
users based on the geographical area and their receiver IDs as taught by Aras. 

As for claim 17, Wistendahl further discloses "wherein the receivers are to receive the 
TV broadcast with the tagged interactive content, to check if the tagged keys and/or 
personalization data match with the matching keys and/or personalization data" (col. 2/lines 35- 
65 for the step of receiving the TV broadcast with the tagged interactive content addressed). 

As for claims 18-19, these limitations are disclosed in claims 1-5 above. 

As for claim 20, Wistendahl suggests "wherein the broadcaster or network operator 
determine which keys and/or personalization data to use to tag the interactive content" (col. 
7/lines 42-52 for the server sends out the interactive TV content with "hot spots" regarding as 
tagged content to the viewer, which means the broadcaster predetermines which one is tagged in 
advance). 

Conclusion 

5. Any response to this action should be mailed to: 

Commissioner of Patents and Trademarks 

Washington, D.C. 20231 

or faxed to PTO New Central Fax number: 

(571) 273-8300, (for Technology Center 2600 only) 

Hand deliveries must be made to Customer Service Window, 
<RpndoCplt (Building, 401 <Dulany Street, Alexandria, VJL 22314. 
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6. Any inquiry concerning this communication or earlier communications from the examiner 
should be directed to Krista Kieu-Oanh Bui whose telephone number is (571) 272-7291. The 
examiner can normally be reached on Monday-Friday from 9:30 AM to 7:00 PM, with alternate 
Fridays off. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). 
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Primary Examiner 
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